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Broadcasting - a wonder of our age 


Broadcasting History in Mauritius 

1965 - 

B/W TV launched 

1978 - 

Colour TV Transmission 

2002 - 

Digital DVB-T tests 

2005 - 

First Multiplex of 6 digital channels 

2007 - 

Second Multiplex of 6 digital channels 
and first multiplex in Rodrigues and 

Agalega 


Market 

Mauritius 

• 1.2 M inhabitants 

• 325,000 Households 

• TV sets-more than one per household 

• Analogue TV 100% coverage and penetration 

• Digital TV- about 100,000 STB sold 

• Pay TV Satellite subscribers about 60,000 
Rodrigues 

• 60,000 inhabitants 

• 10,000 TV subscribers 
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MBC Digital-2005 (free to air) 

• Today MBC is offering to its viewers 12 digital channels 
broadcast in UHF in Mauritius 

• Digital 1, 2 and 3 duplicate the programmes of 
analogue TV 1, TV 2 and TV 3 in view of our ASO - 
analogue switch off pencilled for 2011/2012. 

• Our content for the remaining 9 channels are Satellite 
pass-through channels and local feeds. 

• A mix of niche and wide audience channels. 


MBC Content 

Local generation 

MBC 1 analogue and digital simulcast 
MBC 2 analogue and digital simulcast 
MBC 3 analogue and digital simulcast 
MBC Knowledge Channel digital only 
MBC Movie Channel digital only 
MBC Sports digital only 

Pass-through satellite feeds 

BBC World News, France 24, Deutsche Welle TV, B4U 
Music, Ujala, Mindset, NDTV India, NDTV24X 7, 
NDTVGood Times, Aastha TV, DD India, DD Bharathi, DD 
Sports, Setanta Sports, TV 5 Monde, VOA, CCTV9 






Programme-making 

• Locally generated programmes require logistics at 
studio level 

• MBC s studio infrastructure was old, analogue 

• Renovation of transmission suites was smooth, 
transition was carefully managed. We have : 

• 4 TV digital transmission suites 

• 1 TV studio with 7 cameras 

• 1 News Studio with 3 cameras 

• 10 Non linear editing suites 

• 2 OB vehicle with 4 cameras 


Software Development 

• We all agree that today we cannot lock ourselves with 
proprietary software. We need to get open systems. 

• We have encouraged and given our engineers the right 
environment to develop our software 

• All our five radio channels run with our own software 
called RAMIS ( Radio Automation Management 
Information System) 

• We are developing TAM IS ( Television Automation 
Management Information System) 

• We are purchasing SDK wherever applicable 




From tape to file-based 

• Video editing is done on Avid NLE both for news and 
programmes ( Mojo, Express and Adrenaline) 

• NLE’s are networked with Avid Lanshare 

• Ingest is from DVcam/Betacam 

• Playout is tape based 

• Digital channels are being aired through server 

• Digital, paperless newsroom is being acquired 

• Servers are being purchased for prime channels 

• Adverts are aired through a server (home made) with 
TAMIS software 


Virtual on air studio 

• Just acquired a virtual on air studio 

• It will be networked to our news and production 
studio and will also be standalone 

• It has tremendous possibilities for enhancing 
presentation of sports, news and other programmes 

• Very user friendly but requires extensive training 

• Cost effective compared to complex systems on the 
market 

• It is on display at this venue 




MBC SAT 

• Link to Rodrigues and Agalega via satellite Eutelsat 
W3A 

• Set up Teleport at BH in 2006 

• Migration to Eutelsat W2M in December 2008 

• 4 Digital channels in Rodrigues launched in July 2008 

• A 5 th channel will be added in December 2008 

• Broadcasting in Agalega (both radio and TV) will start 
this month 


People Management 

• There is no digitalisation without training 

• We started a massive training programme for harnessing 
the technology which implied new work methodologies. 

• Some 200 staff received training either in-house or 
overseas. 

• Assistance obtained from ABU, A 1 BD, CBA, C 1 RTEF, SABA, 
DD/AIR Training Institute(Technical) Delhi 

• All equipment purchased with operational and engineering 
training (mandatory) 

• Engineering and Technology' staff must have dual profiles- 
TV Technology and IT-redeployment 




Continous Development 
Programme 

• With the financial support of ABU and AIBD we are 
organising a digital TV engineering course in 
November 2008 year with a resource person from 
Massey University in New Zealand. 

• This was a two week full time course covering all the 
aspects of digital television normally taught at 
University level during one semester. 

• We requested the University of Mauritius to customise 
two courses for our engineering and technology staff. 


MCML 

• Transmission services are provided by MCML (a state 
owned company) to which MBC pays an access fee for 
Radio and TV transmissions. 

• Substantial investments have been made by MCML to 
provide the digital platform of 12 channels. 
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Propagation 

• 3 analogue channels 

• 12 digital channels 

• MFN -Multiple frequency network 

• MPEG 2 video compression 

• 20 transmission sites - relays and gap fillers 

• ioo% coverage 


Mauritius Broadcast Network 
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MAURITIUS 

BROADCASTING 

CORPORATION 


About Us... 


HEAD OFFICE 

1 LOUIS PASTEUR STREET 
FOREST SIDE MAURITIUS 
TEL (230) 602 1200/01 - 602 1212 
FAX: (230) 675 7332 
Email: mbc@intnet.mu 



In June 1964, the Mauritius Broadcasting Corporation [MBC] became the official national public 
service broadcaster for both radio and television. 

By the end 1964, the MBC TV started to broadcast on a pilot basis with Malherbes as main 
transmitting station, relayed by three stations located in Port Louis , Motte a Therese in the east and 
Jurangon in the south. 

The official launch was done on the 8 February 1965 by Sir John Shaw Rennie, the then Governor 
General in the presence of the father of the Nation and first Prime Minister late Sir Seewoosagur 
Ramgoolam. 

A daily programme of about three hours was aired reaching only the 3,000 owners of TV sets. This 
prompted the installation of community TV sets in towns and villages, thus reaching nearly 70% of 
the population. 

The Secam Colour System was adopted for television in 1975 through a technical aid agreement 
between France and Mauritius. This partial conversion of MBCTV to colour was a significant leap 
forward, ten years after the first pictures appeared on television. 

e Mauritius Broadcasting Corporation, now offers a multichannel package of 12 digital and 3 
analogue TV Channels and 5 Radio channels. A movie and sports digital channels have also been 
grafted to this already well-varied bouquet. 

The MBC TV Channels reflect the national diversity with local productions on TV1, orientals serials on 
TV2 and infotainment on TV3 through movies, serials, sports and documentaries. 

The MBC radio provides through its 7 channels on a 24 hour basis, a wide and diverse choice to 
listeners of all walks of life and of all age groups. It touches people of all cultural and religious 
backgrounds. 

Our programmes are broadcast in 13 languages: English, French, Kreol, Hindi, Bhojpuri, Tamil, 
T'elugu, Marathi, Gujrati, Urdu, Mandarin, Hakka and Cantonese. 

Radio France (France Inter) Voice of America (VOA music mix) and BBC WORLD programmes 
are also aired on our radio channels. 

Rodrigues Island receives two MBC channels Radio - Radio Rodrigues and Rodrigues FM 
which also includes their local productions as well as RFI. 

Outer Island Agalega receives MBC Radios Kool FM/Taal FM,TVI/VOA and TV 2 /TV 3 /MBC 
Movie Channel on a signal sharing basis. 

MBC radio channels have been completely digitalized. 

Next year the Mauritius Broadcasting Corporation will occupy its new headquarters at Ebene, ready 
for new challenges. 


Radio and TV Channels in Mauritius 


TV Channels : 


MBC 1 (generalist) 

MBC 2 (generalist) 

MBC 3 (sports and documentaries) 
MBC 4 (Movie Channel) 


Radio Channels : 


MBC_ channels 

Radio Mauritius 
Radio Maurice 
Kool FM 
Taal FM 
World Hit Radio 

Private channels 

Radio One 
Radio Plus 
Top FM 






Radio Department 

The Radio Department is responsible for developing programme 
policy in order to meet the aspirations of listeners and ensure that the 
five Radio channels provide quality programmes. 

News Department 

Is responsible for collecting, editing and preparing news bulletins and 
news programmes recorded or live for Radio and Television. 

Production Department 

The Production Department is responsible for the proper planning of 
production resources. The production process involves the 
conception, writing and presentation of program in artistic manner. 

Engineering Department 

The Engineering Department is responsible for the provision of 
technical facilities to produce audiovisual programmes. It is involved 
in the installation, operation, maintenance and control of equipment. 

Programme Department 

The Programme Department is responsible for developing programme 
policy in order to meet the aspirations of viewers and ensure that the 
three TV channels provide quality programmes. 

Finance Division 

Is responsible for the accounting, financial and reporting procedures 
of the corporation. 

Internal Audit Division 

Establishes internal audit policies and procedures and ensure that the 
various resources are appropriately and efficiently utilized. 

Administration 

The Administration provides essential supporting services to the 
different Departments of the Corporation for their effective operation. 

Human Resource Division 

Manages all aspects of Human Resource to create a conducive 
working environment, with emphasis on productivity, quality and 
employee satisfaction. 

Customer Care Department 

Promotes the corporate image of the organisation and maintain close 
relationship with customers. 













Marketing and Sales Division 

The Marketing and Sales Division is responsible for meeting clients 
and providing them with information on MBC TV and Radio 
programmes. They promote and sell advertising slots. 

Documentation and Archives Division 

The Documentation and Archives Division serves as a library and an 
archives for the organisation. Its 'main activities include filling, 
storage and retrieval of audiovisual materials and reference materials. 

Information and Communication Technology Division 

Is responsible for managing the implementation of ICT, improving the 
business process and adapting to new technology trends in 
broadcasting. 





